Samuel Hadley Borislow

PhD Candidate in Marketing, University of Chicago Booth School of Business
sbori@chicagobooth.edu ¢ samborislow.com < (215)920-2596

EDUCATION

University of Chicago Booth School of Business, Chicago, IL Expected June 2028
PhD in (Behavioral) Marketing and MBA

University of Pennsylvania, Philadelphia, PA 2021
BA with Highest Distinction
Majors: Psychology (Honors), Philosophy (Honors)

RESEARCH INTERESTS

Judgment and decision making, decisions under uncertainty, behavioral pricing, information integration,
expertise and metacognition, numerical judgment, moral judgment

TEACHING INTERESTS

Consumer behavior, marketing strategy, organizational behavior, managerial decision making, pricing strategy

JOB MARKET PAPER

“Uncertain Discounts via Subscription” (with Beidi Hu) 2024—Present

Consumers deciding whether to pay upfront fees for uncertain savings (e.g., wholesale clubs, fee-based travel
services) should be unaffected by whether the fee is already incorporated into displayed savings/price estimates
or presented separately. Yet, across six incentivized studies, consumers respond less favorably to fee-based
options when fees are incorporated into estimates versus shown separately, due to insufficient adjustment of
expected savings for separately presented fees. Overall, firms’ choice to incorporate versus separate fees from
displayed estimates can influence consumer decisions, with implications for search and advertising.

PUBLICATIONS

Royzman, E. B., & Borislow, S. H. (2026). Conventions and morals—Iess distinct than you think: The
unacknowledged role of effective consent. Mind & Language, 1-22.

Borislow, S. H., & Bartels, D. M. (2026). Between Confidence and Clarity: Objective and Subjective Expertise
Differentially Predict Use of Alignable and Nonalignable Product Attributes. Journal of Behavioral Decision
Making, 39(2), €70073.

Royzman, E. B., & Borislow, S. H. (2024). The puzzle of wrongless injustice: Reflections on Kiirthy and Sousa.
Cognition, 244, 105686.

Royzman, E. B., & Borislow, S. H. (2023). Disciplining the disciplined: Making sense of the gender gap that
lies at the core of puritanical morals. Behavioral & Brain Sciences, 46.

Royzman, E. B., & Borislow, S. H. (2022). The puzzle of wrongless harms: Some potential concerns for dyadic
morality and related accounts. Cognition, 220, 104980.

WORKING PAPERS

Borislow, S. H., & Goodwin, G. P. Holding Experts to Excessive Epistemic Standards. (in preparation)

Borislow, S. H., & Donnelly, K. Bigger on the Upswing: Disparities in Estimating Numeric Increases vs.
Decreases. (in preparation)
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WORKS IN PROGRESS

The Allure of Unfolding Outcomes (with Alexander Kentaro Moore)
Judging Moral Policies (with Nicholas Herzog, Justin Landy & Emma Levine)
Humanness in 3D (with Alisa Wu, Pankaj Aggarwal & Ann McGill)

PRESENTATIONS

Borislow, S. & Donnelly, K. (2026, February). “Bigger on the Upswing: Disparities in Estimating Numeric
Increases vs. Decreases.” Poster presented at the Judgment and Decision-Making Preconference of the annual
meeting of the Society for Personality and Social Psychology. Las Vegas, NV.

Borislow, S. & Bartels, D. M. (2025, November). “Between Confidence and Clarity: Expertise-Driven
Differences in Alignable and Nonalignable Comparisons.” Poster presented at the annual meeting of the Society
for Judgment and Decision Making. Denver, CO.

Borislow, S. & Bartels, D. M. (2025, February). “Between Confidence and Clarity: Expertise-Driven
Differences in Alignable and Nonalignable Comparisons.” Presented at the annual meeting of the Society for
Consumer Psychology. Las Vegas, NV.

TEACHING EXPERIENCE

Teaching Assistant, Consumer Behavior (MBA, Executive MBA) 2024-2026
Instructor: Daniel Bartels

Teaching Assistant, Managerial Psychology (Executive MBA) 2024-2026
Instructor: Ann McGill

Teaching Assistant, Introduction to JDM (Undergraduate) 2019-2022
Instructor: Edward Royzman

Teaching Assistant, Social Psychology (Undergraduate) 2021
Instructor: Geoffrey Goodwin

HONORS AND AWARDS

John P. Sabini Undergraduate Award, University of Pennsylvania 2021
Awarded for outstanding research on social cognition from the perspective of social psychology

PROFESSIONAL MEMBERSHIPS

Society for Consumer Psychology
Association for Consumer Research

Society for Judgment and Decision Making
Society for Personality and Social Psychology
Psi Chi

SERVICE

Ad-hoc Reviewer: Journal of Consumer Research
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